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Overview

The purpose of this document is to provide guidance for providers intending to offer programmes
leading to the New Zealand Certificate in Skin Care and Cosmetics (Level 3). It reflects expectations
for the design and delivery of programmes leading to this qualification.

Qualification Strategic Purpose statement

This qualification is intended for learners who are seeking to develop a range of essential skills and
knowledge in skin care, beauty and related industries.

The skincare and beauty sectors will benefit by having access to graduates with the skills and
knowledge to competently and safely undertake a range of essential skin care and make-up services
within workplaces where skincare and make-up products are applied and sold.

Graduates of this qualification will have developed practical application of knowledge and skills in
preparation for further study but will also be capable of working with initial supervision in a and skin
care and beauty context.

General conditions

Programme design
Programmes must:
e Honour nga kaupapa o te Tiriti o Waitangi (the principles of the Treaty of Waitangi)

e Introduce the relevant legislation for the make-up and skincare industry around health and
safety, hygiene and privacy. Resources for this include:
o Rules of the New Zealand Association of Registered Beauty Professionals
Incorporated.

o Code of Ethics for Members of the New Zealand Association of Registered Beauty
Professionals Inc.

o Health, Hygiene and Safety Standards for Registered Beauty Professionals.
o Health and Safety at Work Act 2015.
Practical experience

Programmes must include practice of skills in a realistic practical setting, such as a workplace or
other simulated environment.

Professional skills

Programmes and delivery must incorporate the core skills of communication, collaboration,
interpersonal skills, self-management, and problem solving

Cultural skills

Programme must ensure that learners have opportunities to experience and incorporate the culture,
values and perspectives of Aotearoa New Zealand into their practice. This includes:

e weaving concepts from Te Ao Maori through the programme where relevant

e normalisation of te reo Maori through its use where relevant and appropriate


https://www.beautynz.org.nz/files/9316/6372/8935/September_2022_NZARBP_Revised_Rules_and_Regulations.pdf
https://www.beautynz.org.nz/files/9316/6372/8935/September_2022_NZARBP_Revised_Rules_and_Regulations.pdf
https://www.beautynz.org.nz/files/4316/0046/3200/Code_of_Ethics_-_updated_14.09.2020.pdf
https://www.beautynz.org.nz/files/4316/0046/3200/Code_of_Ethics_-_updated_14.09.2020.pdf
https://www.beautynz.org.nz/files/3116/7772/4442/Health_Hygiene_and_Safety_Standards_for_Registered_Beauty_Prodessionals_November_2022.pdf
https://www.legislation.govt.nz/act/public/2015/0070/latest/DLM5976660.html

Skills and knowledge to be covered in Graduate Profile Outcomes

Qualification outcomes/ Nga | Skills, knowledge and behaviours to be covered
hua
1.| Comply with professional | Indicative curriculum includes:
standards of behaviour e  Personal presentation
and expectatlons relating e C(Client confidentiality
to a skin care and beauty
workplace including e Teamwork in the workplace
industry standards for e Legislative requirements for Health & Safety, & the
health, safety, and Privacy Act
hygiene. e  Hygiene
10 credits
2.| Greet and welcome Indicative curriculum includes:
clients and carry out a e manaakitanga, cultural awareness, customer service
consultation to establish techniques, and relationship building approaches
their needs, discuss e communication skills and the consultation process
appropr.iate products e creating welcoming and ambient environments
and the!r use, ar?d agree e  assisting clients to identify appropriate products
on possible services. e knowing when to refer clients to specialists for
treatment
20 credits
3.| Apply skills and Indicative curriculum includes:
knowledge of skincare e make-up services for various occasions (e.g. day-time,
and make-up to carry evening, bridal, school formal, and photography)
out make-up and e make-up services and products to cater for globally
skincare services in line diverse clients including considerations for skin tone,
with the client skin type (dry, oily), and age.
consultation, and e anatomy of the face, structure and functions of the
industry guidelines. skin
e tools for make-up and skin care and make-up services.
20 credits e communication with client
4.| Assist with sales and Indicative curriculum includes:
promotional activities e completing sales transactions, rebooking, upselling
within a make-up and services and products, POS materials and aids relating
skin care and make-up to services and retailing
context or workplace. e  Products and service sales, and meeting business
targets in the context of a make-up and skincare
10 credits business
e Loyalty schemes, reward schemes and gift vouchers
e  Marketing plans and calendar of events for
promotional events, and merchandising opportunities
and activities, for example, Mother’s Day and
Valentine’s Day
e How to safely and ethically distribute content on
social media and other online platforms.




Mapping of Skill Standards to GPOs

Proposed standards

1. Comply with professional standards and 2. Greet and welcome clients and carry 3. Apply skills and knowledge of skin care and 4. Assist with sales and
expectations relating to the application and sale of out a consultation to establish their make-up to carry out skin care and make-up promotional activities for
skin care, makeup and other cosmetics, including needs, discuss appropriate products and services in line with the client consultation, and skincare, makeup and
manaakitanga, and industry standards for health, their use, and agree on possible industry standards. other cosmetics.
safety and hygiene. services.).
40533 Prepare for a skincare and makeup service X X X 10
in a salon or retail setting
40534 Conduct client consultations for a skincare X X 20
and makeup service
40535 Perform a customised skincare and makeup X X 20
service
40536 Assist with sales and promotional activities X 10
for skincare, makeup and other cosmetics
Total 10 20 20 10 60

Please note: The alignment matrix does not use precise credit allocations to indicate linkage between Graduate Profile Outcomes (GPOs) and Skill
Standards. This reflects small overlaps between standards and GPOs. This approach allows flexibility for providers in programme design, given that use of
the standards is optional.

For further information and questions on this guidance, please contact us at qualifications@toimai.nz.
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